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Welcome
new board
members

The AFD Staff and Board
of Directors wish to welcome
Alaa Naimi and Brian Yaldoo
to the Board of Directors of
the Associated Food Dealers
of Michigan.

Alaa Naimi is an owner of
Thrifty Scot Super Market and
Joy Thrifty Scot, both in De-
troit.

Brian Yaldoo is an owner
of Majestic Market, Inc. in
Southfield.

We are happy to have you
aboard!
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A fantastic time was had by all, including the Board of Directors,

at the AFD Snowflake Ball. More ball information inside on page 9.

Lookfor more photos next month.

T
Legislative Update

Welfare reform
contains block
grant for food

stamps and WIC

The House of Representa-
tives will spend the first 100
days of the 104th Congress
voting on bills outlined in the
Republican “Contract with
America.” One plank of the
contract, the Personal Respon-
sibility Act, overhauls the cur-
rent welfare system to reduce
government dependency and
gives greater control to the
states.

Specifically, it contains a
proposal to cap the spending
growth of several major wel-
fare programs: Aid to Fami-
lies with Dependent Children
(AFDC), Supplemental Secu-
rity Income (SSI), and public
housing. In addition, 10 nutri-
tion programs, including food
stamps, the Women Infants
and Children (WIC) and
School Lunch and Breakfast
programs are consolidated into
one discretionary block grant
to the states. The states will
be given flexibility to create

More Updates
page 4.

Arthurhultz
elected to chair
the Liquor Con-
trol Commission

By a unanimous vote, the
Michigan Liquor Control
Commission elected Commis-
sioner Philip Arthurhultz its
chair for 1995. Arthurhultz
was nominated for the post by
Maxine L. Perry, who has
chaired the Commission since
1991.

In accepting the position,
Arthurhultz thanked the com-
missioners for their votes and
said, “Mrs. Perry has done an
incredible job as chairperson
and if I can live up to the goals
she has set, | will consider my
term a success.”

Arthurhultz noted that the
Commission, staff, and the
people of Michigan owe Perry
a debt of gratitude for the
work she has done in her years
as chairperson.

“I'will be spending the next
few weeks getting up to speed
on the various functions of the
Commission and the status of
the various issues,” said
Arthurhultz.

Arthurhultz was appointed
by Governor Engler on De-
cember 29, 1994, to a term

See Arthurhultz
page 8.

Sales Tax-Not
all food items
are exempt

by Joseph R. Kramer, Partner
BeBanca, Beattie and DeLisle

P.C

Attorneysfor the AFD

On November 26, 1991, the
Department of Treasury for
the State of Michigan issued a
bulletin to clarify the applica-
bility of sales tax to various
food items. The purpose of
this article is to give you a
general overview of the posi-
tion of the Michigan Depart-
ment of Treasury. With the
explosion of deli counters and
self-service soup and salad
bars in the food industry over
the last several years, we felt it
important to remind you of the
interpretation given to the
sales tax law by the Depart-
ment of Treasury.

The following list is not in-
tended to be all inclusive, but
only to highlight some of the
aspects of the bulletin which
may apply to food stores and
particularly those with deli
counters and soup and salad
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bars. You should refer any
questions to your attorney or
to your tax preparer and ask
them to review Revenue Ad-
ministrative Bulletin 1991-18.
1. Food Stamp Purchases—
All food stamp items,
including deli trays, pur-
chased with food stamps
are exempt from tax.
Bakery Items—Generally
speaking, all bakery prod-
ucts sold by a grocery store
or bakery for off premises
consumption are exempt
from sales tax.

Soup and Salad Bars—
Food displayed on salad or
food bars for carry-out is
considered prepared food
for immediate consumption.
Thus, it is subject to
Michigan Sales Tax. All
food cooked and main-
tained at a temperature
higher than the surrounding
air temperature is food for
immediate consumption
and is taxable. This in-
cludes food kept warm on
food bars, such as soup,
chili, cheese for nachos, etc.
4. Delicatessen—Generally

See Sales Tax
page 20.
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Product

Categories

(as a percentage of merchadise purchases at
convenience stores)

Tobacco

Beer

Fast Food

Soft Prinks

Milk & Milk Products
Candy & Gum

Salty Snacks
Groceries
Publications

General Merchandise

27.9%

13.2%
11.7%
9.5%
4.8%
4.8%
4.4%
3.9%
3.1%
3.1%

Source: CPS, June 1994
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Pepsi Brings You...
63 More Ways
To Profit!

Your Total Beverage Company
One Company. One Call.

Get Ready...Get Reset...and Gofor Profit!
Contact your Pepsi Representative or
Call 1-800-818-8108



EXECUTIVE DIRECTORS

Nabby Yono, Chairman
XTRA Foods, Region 1
Mark Karmo
Vice Chairman, Legislation
Royal Food Center
Terry Farida
Vice Chairman, Membership
Value Center Market
Alan Stotsky, Secretary
Concord Drugs
Bill Vlviano, Treasurer
Marks Sales & Marketing

EMERITUS DIRECTORS \

Frank Arcori
V.0.S. Buying group
Amir Al-Naimi
Thrifty Scot
Sam Yono
Palace Plaza
Tom Simaan
Lafayette Towers Supermarket
Jerry Yono
D & L Market

RETAIL DIRECTORS

Raad Ayar
Harvest Foods
Sam Dallo
In 'N' Out Foods
Fred Dally
Medicine Chest
Stephen Doud
Doud Mercantile Co., Region 6
Jim Garmo
Galaxy Foods, Region 2
Richard George
Wine Barrel Plus
John Gianotto
J & J Food Centers, Region 5
Ronnie Jamil
Mug & Jug Liquor Store
Raad Kathawa
Ryan's Foods
Thomas Welch
Hollywood Super Markets

SUPPLIER DIRECTORS

Gary Davis
Tom Davis & Sons Dairy Company
Ron Paradoski
Coca-Cola Bottlers of Michigan, Inc.
Mike Rosch
General Wine 4 Liquor Co.
Joe Smoliga
Spartan Stores Inc., Region 3
Cal Stein
The Pfeister Company, Region 4
Barbara Weiss-Street
The Paddington Corporation
Chris Zebari
Pepsi-Cola Company

AFD STAFF

Joseph D. Sarafa
Executive Director 4 Publisher
Judy Mansur
Services
Mary Cooper
Office Manager
Danielle MacDonald
Special Events
Elizabeth Arbus
Executive Assistant
Daniel Reeves
Membership Director

AFD CONSULTANTS

Sabah Brikho
Membership Sales
Harley Davis
Coupons
Ruel Williams
Community Relations
Karoub and Associates
Legislative Consultant
Gadaleto & Ramsby
Health Care
James Bellanca Jr.
Bellanca, Beattie & DelLisle
Legal Counsel
Jerry Urcheck
CPA
Ray Amyot
Advertising
Michele MacWililams
Metro Media Associates, Inc.
Public Relations, AFD
Food 4 Beverage Report Edtor
Shannon Swanson Taylor
Production/Deskyi
Food 4 Beverage Report
Jeff Mansour
Special Projects

Executive Director’s Report

Top ten food trends

By Joseph D. Sarafa
AFD Executive Director

At the start of each year, | look into
my crystal ball to see what trends will
emerge over the coming year. Hereisa
list of what’s in store for 1995. In Letter-
man fashion,

opening up
in

America’s

shopping

malls. These limited convenience stores
will carry such items as tobacco,
publications, snacks, soft drinks and ice
cream. Already popular in Canada, this
trend will grow in the U.S. over the next
few years.

9. Branded Meats - Meat companies will
try to imitate the success of branded
chicken with branded beef and pork.
Advances in packaging can provide a
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longer shelflife.

8. Marketing - Frequent shopper

programs continue to grow. Now used
by 18 percent of supermarket chains
and 14 percent of independents in the
U.S., their success will mean more arc
on the way.

7. Crowded Counters -Check-out

counters are already crowded with
everything from gum and candy to
magazines and batteries. Now watch
for small soft drink coolers selling
single cans and bottles of pop, juice,
water, etc. Combined with traditional
displays at the check out counter, stores
will try to increase impulse sales

6. Sampling - Food store sampling is a
very effective way to merchandise a
product It increases sales during the
sampling period and creates an aura of
excitement in the store. Expect to see
this trend grow as new stores add
permanent sampling areas.

5. Prepared Foods - The prepared foods
revolution continues. In the U.S., 47
percent of new chefs graduating from
school are employed by supermarkets,
which are turning toward providing
prepared meals. After all, the restaurant
industry took away many supermarket
customers during the 1980s. Now they
will try to get them back.

4. Recycling - Forgotten in the recycling
efforts of paper, plastic and glass is

March 5 -8
March 11-14
March 13- 14
March 22

w

=

steel. Steel can recycling has increased
steadily in the 1990s and should reach a
66 percent recycling rate by year end
1995.

. Nutrition - Traditionally, taste and price [

are the top two factors when deciding
which packaged foods to buy. Notany
more. Nutrition will be the most
important factor for American
consumers and nearly 90 percent of
them will read labels most or some of
the time to End out the nutritional
content

. Calories Still Count - For years

Americans have been warned to reduce
their fat intake. So if the percent of fat

in the diet is decreasing, why are
Americans getting falter? Because total |
caloric intake by adults is increasing. In
1995 consumers will try to balance their
reduction of fat with the need to also
reduce calories. Manufacturers will
attempt to meet the demand for products |
that can reduce both and still taste great.
Food Prices - Food price inflation for all |
of the 1990s has been below the total
inflation rate. This year may be the
exception for a number of reasons:
increased packaging costs for such
heavily used items as paper and plastic;
government regulations; and increases

in transportation costs and crop losses
caused by Mother Nature, particularly
flooding.

NAWGAV/IFDA Convention, Dallas, Texas
Annual Produce Conference, Fort Myers, Florida
1995 FMI Public Affairs Assembly, Rochester, NY

April 23 - 25

Category Management: The Merchandising Tool of
the Future, Adams Mark Hotel Memphis, Tennessee

Supermarket Pharmacy Conference, San Antonio, TX
Marriott Rivercenter Hotel'

April 25 - 26

AFD Trade Show

The Grocery Zone soaucoe
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Crime Alert

Be aware!

Fake bills circulating

It has conic to the attention of the
AFD that a rash of counterfeit $100
bills is circulating through the Metro
Detroit area. Please remember, $100
bills from 1990 on have a small strip
that repeats “USA 100” and runs
from the lop of the bill down to the
bottom. You can see the strip when
holding it up to the light.

Authentic bills, from 1990 on, all
posses this strip. Counterfeit bills
may not. Also remember that
authentic $100 bills prior to 1990 do
not carry the strip.

It pays to be certain

Accepting these false bills can cost
you a great deal of time, money and
aggravation. The AFD now sells two
devices that can help you identify
money.

The first is a simple pen. Write on
the bill. 1f the pen color is yellow,
the bill is authentic. If the pen writes
brown, look out!

Our second device is called a cash
scan. Slide money into the machine
and it will immediately detect coun-
terfeit bills.

For more information on both
products, call Liz at the AFD at (810)
557-9600.'

Bogus
checks hit
Wayne County

Several hundred forged payroll
checks arc currently circulating
through Wayne County.

These bogus checks appear to be
payroll checks from Asbestos Re-
moval Technologies, Inc. and arc
issued to a wide variety of
individuals. The majority have
been cashed at convenience stores
and party stores in Wayne County.

Joe Sarafa, executive director of
Associated Food Dealers of Michi-
gan, warns all individuals who arc
in a position to cash checks,
particularly those who operate
convenience and grocery stores, to
be wary of these computer-gener-
ated, authentic-
looking checks. If an individual
attempts to cash a check that you
believe is fraudulent, Sarafa says to
call your local police department
immediately.

If possible, get a good descrip-
tion of the person that brought in
the check, along with the make,
model and license plate number of
the vehicle that the person was driv-
ing.

Coffe's

(IS YOUR SUPPLIER?)

Call Today for a no-obligation visit
1-800-438-6900

Sparkling Water Colombian Decaf «
Gourmet Coffee Floor Merchandiser «

Espresso & Cappuccino Programs =

Flavored Coffees & Dispensers «

Filter-Pak Coffee «

Airpot Brewing Systems

In-Room Coffee & Equipment «
Gourmet Teas =

Gourmet Teas for Retail «

Deco-Wraps Spruce Up Dented Airpots «

Mr. Jack's Seasonings for Retail «

Chemical-Free is the key!
One more item to sell!
80-90% Profit!

80-90% Profit!

Goodbye to paper filters!
No stale coffee or waste!
Guests know value!
80-90% Profit’

35-50% Profit!

No need to replace pots'

Another reason to visit!

Regional Offices: Detroit « Grand Rapids
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Legislative Update

Legislative Update

From Page 1.

their own programs and provide
food assistance to economically dis-
advantaged individuals.

Another proposal, contained in
Sen. Nancy Kassebaum’s (R-KS)
Welfare and Medicaid Responsibil-
ity Exchange Act (S. 1981), echoes
the need to reform the current wel-
fare system and transfer the respon-
sibility for assistance programs to
the slates, while beginning the pro-
cess of shifting responsibility for
Medicaid to the federal government.
In Sen. Kassebaum’s “swap” pro-
posal stales would be given com-
plete control and responsibility for
the AFDC, WIC, and food stamp
programs. Details of exactly how
the states would administer the pro-
grams in both proposals are not
available and would be determined
on a state-by-state basis.

The promise in the “contract” to
bring each measure to the House
floor for a vote means that a first
cut at welfare reform will take place
in the House before April 13, 1995.
—FMI

New Food
Safety
Department
established for
USDA

In October, President Clinton
signed into law legislation cre-
ating a new Food Safety Depart-
ment at the U.S. Department of
Agriculture (USDA). It calls
for downsizing the number of
USDA employees and stream-
lines and consolidates farmer
service agencies around the
country.

The bill separates USDA
food safety activities from its
farm marketing activities
through the establishment of an
Under Secretary for Food
Safety. It also established an
Office Environmental Risk As-
sessment requiring risk/benefit
analysis of proposed major
regulations affecting public
health, public safety and the en-
vironment.

—NIIRGA

PARKING LOT SWEEPING
POWER WASHING

W e specialize in shopping centers, plazas,
office buildings, industrial parks, apartments,
condos and parking structures.

You can counton us for:
«Immediate FREE estimates
*Personal service

mFully insured

mServing SE Michigan

milsweeper trucks
mOne-time cleanups
mMonthly Contracts
mHourly rates

2230 Nine Mile Road
Warren, Michigan 48091
(810) 759-3668
Fax (810) 759-0858



AFD On The Scene

AFD Board of Directors met with Saul Green, United States Attor-

Jonna’s Fine Wines in Farmington Hills promotes beer and wine ney Eastern District ofMichigan, to discuss cash transaction
specialsfor the 1994 holidays. reporting requirements andfood stamp issues.

AFD Chairman Nahby Yono speaks to a group Henry Bahrou and Yvonne Sesi with owner Romel Ghalib Mona in the cigar humidor at Lil”
waiting to receive turkeys; 1994 wasAFD’s 14th Kejbou o fSav-Plus Super Store in Pontiac. Havanna Tobacconist in West Bloomfield.

year ofhelping those who may be lessfortunate.

Acme on the Move In '95
FOOD BROKERAGE CO. PFOUdly Announces

New Family Members...

ARMS
Nestle -

WRIGHT'S
ORANGE-SOL dlyl\m

Consume) Pioducls Division

MICROWAVE POPCORN
RED WING (bcirns& ricker)

SERVING ALL OF EASTERN MICHIGAN AS REPRESENTATIVES FOR MIDWEST WHOLESALERS & SUPER FOODS

"Our staff. We feel this is the greatest resource of any corporation.”
For sales & Marketing Information call BILL STRIDIRON (810) 968-0300
21850 Greenfield Road, Oak Park, Michigan 48237

GRAND RAPIDS, MICH ~ TOLEDO, OHIO
FOOD BROKERAGE CO. (616) 538-4040 (419) 891-1034
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1
Wholesaler Profile

A tradition of “Kowality”

by Shannon Swanson Taylor

After 75 years of successful busi-
ness, Kowalski Sausage is looking
forward to celebrating their 75th
Anniversary in 1995.

Owned and managed by the
Kowalski family, it has built a
reputation for manufacturing and
distributing the finest meat products
for discriminating delicatessens.

Based on the philosophy of

North Pointe

Insurance Co.

“Kowalski Kowal Jacob, corporate sec-

ity,” the retary and
business Michael

is now Kowal-
run ski,

by presi-
the dent.
“Kids” When
in the their fa-
family: ther died, the

Linda (Kowalski) pair took over the

Michigan’s Leader
In
Liquor Liability
for 7 years running!

Rated B+ (Very Good)

by A.M. Best

Our outstanding service has made us #1

e Competitive Rates

 Endorsed by AFD for 6 consecutive years

*  Never Assessable, no deductibles, policy fees
or surplus lines tax

* Available through the Independent Agent network
with over 700 agencies to serve you

1-800-229-NPIC
1-810-357-3895 FAX

Admitted, Approved and Domiciled in Michigan

or call AFD at 810-557-9600 or 800-66-66-AFD
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Hamtramck company with their
sister, Audrey (who recently
stepped down as president).

Improvements made by the
Kowalski heirs have been numer-
ous. First, they tore down an old
brick smokehouse and built a new
one and switched to personal
computers.

Today they are looking at
making their products and their
name more widely recognized.

“We have been doing a geo-
graphical expansion,” said Kowal-
ski. “We’re going to expose our
products to the whole state,
northern Indiana and northern
Ohio.”

At this time, over 1,000 stores
carry Kowalski products and Kow-
alski owns 13 delicatessens of their
own.

These Kowalski delicatessens
enable the company to have their
products taste-tested directly by
customers providing them with
valuable consumer marketing in-
formation.

Kowalski also operates a fleet of
refrigerated delivery vehicles
which are driven by well-trained
salesmen. These deli experts
service major Detroit chains and
many independents.

Kowalski has a variety of prod-
ucts available. From salami and
sausages to bologna, bacon,
bratwurst and boneless turkey
breasts, “Kowalski is always mak-
ing constant improvements in the
way we provide our products,”
said Kowalski. “We are always
trying to stay on top of what our
customers are asking from us.”

Kowalski also offers assorted
party trays. Each features an appe-
tizing array of meat, cheese, bread
and garnishes.

To ensure product quality, the
meat is given a battery of testing
from lean tests to chemical
analysis.

“If we get a supplier that
doesn’t meet our qualifications, we
don’t use it,” said Kowalski.

Kowalski Sausages have always
been made in the “old world” way
with a stubborn adherence to origi-
nal Kowalski formulas brought to
the United States 75 years ago.

The company has come a long
way and made many changes since
its beginnings, but according to
Michael Kowalski and Linda
Jacob, one thing will never change,
the tradition of Kowalski
Kowality.



New Members

The Associated Food Dealers of Michigan welcomes these new members who

have joined in October through December 1994

A-l Bar-B-Que, Super Giant Supermarket,
Detroit P & T Party Store, Ray Pleva Products, Detroit

Alpine Market, River Rouge Cedar Tom'’s Party Store,
Detroit Pantry Restaurant & Deli, River Rouge Deli, Detroit

Best Buy Foods, Sterling Hts. River Rouge Traffic Express,
Detroit Passmore Concessions, Ship ‘N’ Shore, Warren

The Beverage Journal, Plymouth St. Clair Shores Tweeny of Taylor,
Canton Pick-N-Party, Skyjack Ltd., Taylor

Booth Newspapers, Detroit Pontiac Village Hearth,
Grand Rapids Quick Shop Market, Spotlite Market, Belding

C & G Party Mart, Detroit Detroit West End All Natural Soda,
Paw Paw R. J. Bowles, Sterling Square Liquor & Wine, St. Louis, Missouri

Cedar Valley Grocery, Linden Sterling Hits. Woodland Park Grocery,
Twining R.T.’s Family Market, Sunset Market, Bitely

Century Marketing, Detroit Detroit Yono’s Wine Dock,
Bowling Green, Ohio St. Clair Shores

Chippewa One-Stop,
St. Clair

Coffee Haus and Donuts,
fee Haus a OMPLETE VIDEO QU AD

Co'gfnfiaarctysmrev SYSTEM, INCLUDES Jv cC

Comelius Systems,Inc, 24 HOUR VIDEO RECOR DER.
Berkley

Craig’s IGA, INSTALLATION & TAX INCLUDED!
Saginaw

Deano’s Party Store,
Olivet

Dearborn Market,
Dearborn

Detroit Liquor Market,
Detroit

Diag Party Store,
Ann Arbor

Discount Pop Inc.,
Dearborn Heights

Dynasty Funding Corp.,
Farmington Hills

Foster’s Market,
Detroit

G & P Market,
Royal Oak

Gabe’s Party Store,
Waterford

Get & Go Mini Mart,
Femdale

Get & Go Mini Mart,
Sylvan Lake

The Golden Mushroom,
Southfield

Great Lakes Marketing,
Detroit

Isso Party Store,
Detroit

J & M Party Store,
Grand Rapids

Jimmy’s Party Store,
Detroit

Kassa’s Market,
Harrison Twp.

Kelly Comer Liquor,
Roseville

Kim’s Convenience Store,

Davisburg
Liberty Foodland,
Waterford
Lil” Havana Tobacconist,
West Bloomfield
Linwood Liquor,
Detroit
M-15 Party Store,
Ortonville
Maria’s,
Manchester
Maxwell Foods,
Detroit
Mt. Carmel Market,
Detroit
Orion Market,
Lake Orion
QOuter Drive Market,
Detroit

VIEW

AND

RECORD

$2939.00 - That’s it!

ALL AT THE SAME TIME

(4) CAMERAS

Professional

centrals::

~alarm
signal,ine

13400 WEST SEVEN MILE ROAD « DETROIT, MI 48235

1-800-551-VIEW

1-800-551-8439

5000 SQUARE FOOT OR LESS BUILDING SIZE. ADDITIONAL CHARGES FOR LARGER BUILDINGS AND OPTIONS TO SYSTEM. RESTRICTIONS MAY APPLY.

0 1995 CENTRAL ALARM SIGNAL. INC.
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Guest Column

Something new: Limited Liability Companies

by Michael J. Lograsso
In conjunction with CIGNA
Financial Advisors, Inc.

As a sole proprietor, you’ve en-
joyed watching your business take
off. Your customer base is building,
orders are steady, and your overhead
is under control. But with this
growth, you now realize you can’t
handle everything yourself. You need
to take on a few partners, attract in-
vestors, and protect your personal as-
sets from the company’s liabilities.

You’ve reached a turning point:
it’s time to run your company in a
more formal manner. But should you
and your partners set up the business
as a corporation or partnership? The
answer may be neither. As an alterna-
tive, consider the limited liability
company (LLC), a new form of busi-
ness organization becoming popular
among small business owners that
combines some advantages of a cor-
poration and a partnership. A large
majority of states have now enacted

laws authorizing LLCs, and other
states are considering LLC legisla-
tion.

BUSINESS OWNERS—

Compare the LLC

Why the need for an LLC? LLCs
can offer a competitive advantage
over coqrorations and partnerships in
three areas: taxes, liability protection
and flexibility. Although the LLC
statutes vary among the states, it’s
possible to generalize about how
LLCs measure up against other busi-
ness arrangements.

e Taxes. Ifthe LLC is structured
properly, it will be taxed like a
partnership for federal income tax
purposes. That means no tax at the
company level. Like partnerships,
LLCs distribute income and losses
directly to owners who then report
these items on their personal
income tax returns. Being taxed
like a partnership avoids the double
taxation problem faced by share-
holders in a corporation. Corpo-
rate earnings can be taxed twice,
first as income to the corporation,
and again as dividend income
when distributed to the individual
shareholder. This combination of
two tax rates can mean a much

INCREASE
YOUR
PAYPHONE
PROFITS!!!

* State-of-the-art Phone
Technology

* Looks and Operates
Like Bell Phones

* Fully Programmable
* Remote Diagnostics

Now Earn Profits from
Long Distance, too!!!

BUY YOUR PAY PHONES FROM

MIDWEST AUTOTEL
SERVICES, INC.

Ed Betel, Owner

(810) 960-3737

3160 Haggerty Road, Suite M
West Bloomfield, Michigan 48323
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higher tax cost than the single tax
on LLCs.

« Liability. In general or limited
partnerships, general partners can
be held personally liable for the
company’s debts and obligations,
as well as other partners’ mistakes,
a big deterrent to many would-be
entrepreneurs and prospective
investors.

Additionally, in certain
situations, limited partners who
became actively involved in
running the business have been
reclassified as general partners and
lost their limited liability protec-
tion. But LLC owners, like
corporate shareholders, are
shielded from personal liability
beyond the value of their invest-
ment. Their personal assets arc
generally not subject to the claims
of business creditors. LLCs avoid
the threshold problem in forming a
limited partnership, finding a
general partner willing to be
exposed to the business’s liabili-
ties.

« Flexibility. The various state laws
authorizing the use of LLCs
generally permit their use in almost
any type of business. LLC orga-
nizers have broad discretion in
deciding who will manage the
company. Often an LLC is man-
aged by a small group of the
company’s owners. And, while
LLCs share some subchapter S
corporation advantages, such as
limited liability and taxation only
on the individual level, they have
far fewer restrictions. For instance,
foreign investors, corporations,
partnerships and most trusts are
prohibited from becoming S
corporations shareholders, and the
maximum number of shareholders
is limited to 35. Further, S corpo-
rations may have only one class of
stock outstanding, meaning that all
shares must have the same liquida-
tion rights and rights to dividends
(voting rights may differ). In

Arthurhultz

From Page 1.

expiring in June 1998. He replaced
Alex Laggis who took a new position
with the Department of Commerce.

Arthurhultz brings a distinguished
career in government service to his
new position. He served for 16 years
in the Michigan Senate, representing
the 33rd District on the western side

contrast, LLCs have no such limits.

Forming an LLC

In states authorizing LLCs, form-
ing an LLC typically involves filing
articles or organization with the state.
This document is generally analogous
to a corporation’s articles of incorpo-
ration and contains basic information
about your company. The fundamen-
tal governing document is the operat-
ing agreement which outlines the
rules for operating the business and
allows the owners to allocate owner-
ship interests in any desired fashion.
It is generally a flexible, private
agreement that can be customized to
meet your business needs.

Disadvantages

If you.are already doing business
as a C corporation or S Corporation,
you may face a host of taxes, ex-
penses and complications. Moreover,,
as LLCs are not yet recognized in ev-
ery state, the limited liability status of
an LLC in a state which has not yet
adopted LLC authorizing legislation
is unclear. 1fyour LLC tries to do
business in one of those states, you
still could be exposed to unlimited
liability.

Since LLCs are relatively new and
untested, many legal issues have yet
to be addressed by statute or by the
courts. Additionally, failure to care-
fully follow the LLC guidelines estab
lished by the IRS could nullify the tax
advantage, which would subject an
LLC to corporate or “double” taxa-
tion. And there are no guarantees that
the earnings of businesses conducted
as LLCs will not be subjected to some
form of taxation in the future. A few
revenue-hungry states have already
expressed such an interest.

Is the LLC the entity of choice for
you? That depends on a number of
factors. Adopting or changing your
form of business requires careful con-
sideration of your business, tax and
financial needs and legal risks. An
experienced professional advisor can
assist you in making that decision.

of the state. He was the majority
floor leader for the last ten years and
chaired the Senate Ethics Committee
and served on the Appropriations and
Government Operations Committees.
He has also served as the Director of
the Senate Republican Research staff
and is a former assistant to U.S. Con-
gressman Guy Vander Jagt.

Perry will continue to serve on the
Commission.



About the Snowflake
Sponsors

Here is some information about each
of the 1995 Snowflake Ball Sponsors:

Hiram Walker & Sons, Inc. is the
only distilled spirits company with their
U.S. headquarters based in Michigan.
Hiram Walker & Sons has responsibility
for the sales and marketing of a portfolio
of premium brands which includes
Kahlua Liqueur, Courvoisier Cognac, Ca-
nadian Club Whisky, Beefeater Gin, and
Cutty Sark Scots Whisky.

Heublien, Inc. is the only distilled
spirits company with a manufacturing
facility in Michigan. The state of the art
plant in Allen Park, Michigan, produces
such great products as Smirnoff VVodka,
Arrow Cordials, Hcublein Cocktails,
Christian Brothers Brandy and Jose Cu-
ervo Tequila for the United States.

Philip Morris markets brands such as
Virginia Slims, Benson & Hedges, Merit
Basic and Marlboro. Philip Morris’ 1995
goal is to provide high quality products,
promotions, service, and exceptional re-
tail support.

Spartan Stores, Inc., a retailer-owned
wholesaler, provides products and ser-
vices to over 450 independent stores
throughout Michigan, Indiana and Ohio.
Service is provided to their retailers from
two distribution centers: The Grand Rap-
ids headquarters and a second facility in
Plymouth, Michigan. Spartan Stores sub-
sidiaries include Capistar, L & L/AJiroch,
United Wholesale Grocery, Shield Insur-
ance, and J.F. Walker Company.

Pepsi Cola services the Detroit area
from its state of lire art distribution pro-
duction center since 1990. They are
happy to have been a part of the food in-
dustry in Michigan for the belter part of
this past century.

Midwest Wholesale Foods, Inc., is
the fastest growing voluntary wholesaler
in Michigan. Proud to be a part of the
Melody Farms family, Midwest has the
ability to meet the service needs of all
food retailers.

Golden Valley serves over 2,000
Michigan customers with Haagcn-Dazs,
Edy’s, Healtliy Choice, Superior, Breyers
and Sealtest ice creams and with Scaltest
and other quality dairy products.

7-UP Detroit is a unit of Brooks Bev-
erage Management, Inc., servicing
Wayne, Oakland, Macomb, Washtenaw
and St Clair counties. Products distrib-
uted include 7-UP and diet 7-UP, Canada
Dry Ginger Ale and Mixers, RC Cola,
Diet Rite Colaand Flavors, Sunkist Hires
Root Beer, Tahitian Treat Hawaiian
Punch, Country Time Lemonade, Royal
Mistic Premium Beverages, Evian Spring
Water, Clearly Canadian and Gatorade.

Stephen’s NU-AD offers creative ad-
vertising and printing services with spe-
cial emphasis on the food and beverage
industry. Promotional catalogs and news-
paper circulars arc their specialty.

North Pointe Insurance Co.isa
Michigan company specializing in liquor
liability and currently insuring over 40
percent of all liquor licenses. North
Pointe is rated B+ (very good) and has
been endorsed by the AFD since 1987.

Faygo began in 1907. Now it easily
exceeds $100 million annually. Forty-
three flavors are sold in 35 states and sev-
eral foreign countries. Itiscurrently a
wholly owned subsidiary of National
Beverage Company in Ft. Lauderdale,
Florida.

(Look for more sponsors to be men-
tioned in the March edition of theFood &
Beverage Report.)

A special thank you to the generous
companies who donated prizes for the
Snowflake Ball: London’s Farm Dairy,
Value Wholesale and Sugar Loaf Resort

Get

New requirements for food stamp

applications:

These items must accompany
your application:

1 Food Establishment License issued by
the State of Michigan Department of
Agriculture or a copy of the applica-
tion you submitted and a copy of your
canceled check or money order stub.

2. SDD or SDM License (Bear/Winc or
Liquor license).

3. Lease Agreement if you are renting; or

4. Bill of Sale and Closing Statement if
you arc purchasing.

. Sales Tax Number.

. Employer Identification Number.

7. Certificate of Assumed Name; or D/B/A/

o o,

Be Prepared!

8. Atrticles of Incorporation; listing all
stockholders and officers.

9. Lottery License.

10. Gasoline License.

11. Picture Identification with signature
(driver’s license).

12. Verification of Social Security
Number (Social Security Card).

You must also attend an educational
meeting in order to complete the applica-
tion process. These educational meetings
arc held on Thursdays. For more infor-
mation, contact the U.S. Department of
Agriculture, Detroit Field Office at (313)
226-4930.

Control!

of your increasing
Workers Compensation Costs

Check Us Out...

The RFD Self Insured
Workers Compensation Fund

owned by you - operated by you

Competitiue Rates
Diuidends Paid Back To You

Based on claim history O premium size

a M

Associated Food Dealers

of Michigan

Loss Control Program At No Cost
Input On Claim Payments

Call us at 800-66-66-AFD

The RFD...Working For You!
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McDonald Dairy
introduces Lowfat
Milk Plus

Stores that sell McDonald dairy
products now have a new kind of
milk. Known as Lowfat Milk Plus,
this is the first of a new generation of
value-added dairy products designed
to give consumers more nutritional
benefits, and to meet the varied needs
of the whole family, from young to
old.

Lowfat

Milk Plus
is 112 %
milk with
acidophi-
lus and
bifidum
cultures
added to
ease di-
gestion of
all foods.
The bright new yellow and green la-
bels also carry the nationally recog-
nized nu-trish aB logo to reflect this
important difference.

In addition, Lowfat Milk Plus is
protein fortified, has calcium added,
and contains vitamins A, D and E. As
aresult, McDonald Dairy says the
milk has the taste and flavor of 2%
milk but with the low fat benefits of
1/2%. “We expect it to change milk

Products

drinking habits at all age levels,” says
Dcllon Parks, McDonald Dairy Com-
pany president.

Lowfat Milk Plus is available in
gallon and half gallon plastic contain-
ers. It will be supported by an aggres-
sive introductory program of informa-
tional literature and store demonstra-
tions.

For more information call Dcllon
Parks at 1-800-748-0480.

Swanson® continues
40th birthday
celebration with de-
but of two new

dinner varieties
Swanson celebrates its 40th birth-
day with the debut of two new frozen
dinner varieties: Boneless Pork Rib
Dinner and Beef and Broccoli Dinner.
Each variety is available in two sizes:
Swanson’s traditional dinner and the

The Golden Mushroom

competitions around the world. Master Chef Milos

T he Golden Mushroom chefs have won culinary

Cihelka was named the 1992 Midwest Chef of the Year by
the American Culinary Federation. 'Owner Reid Ashton not only
knows how to find exceptional talent, he also knows how to make
his patrons feel welcome and comfortable. For all of these
reasons, and many others, this restaurant has won more culinary
awards than any other in Michigan.

(810) 559-4230

Award-winning, 750 bin wine
list

Extensive Cognac and single
malt Scotch selection

Wild game and wild mushroom
specialties

All major credit cards accepted

Favorite Michigan restaurant
of "Home Improvements"
Tim Allen

18100 West Ten Mile Road, corner of Southfield Road in Southfield
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Hungry-Man® extra-portion line.

The Boneless Pork Rib Dinner fea-
tures a grilled pork patty marinated in
a tangy barbecue sauce. Beans, sea-
soned corn and an apple crumb des-
sert round out the meal. Its suggested
retail price is $2.29 for the 10-ouncc
four-compartment dinner and $3.09
for the 14.1-ounce Hungry Man din-
ner.

The Beef and Broccoli Dinner con-
tains strips of beef in a seasoned soy
sauce served over a bed of rice with
side components of com, carrots and
a chocolate brownie. The suggested
retail price is $2.29 for the 10-ouncc
four-compartment dinner and $3.09
for the 14.7-ounce Hungry-Man ver-
sion.

The Hungry-Man dinner line pro-
vides 50 percent more meat than the
traditional dinners, for those consum-
ers with heartier appetites.

Swanson developed the first “TV
dinner” in 1954. Today, 40 years
later, the brand remains a leader in
the frozen food category.

Swanson dinners are a product of
Campbell Soup Company, Camden,
NJ.

Turkey takes on a
whole new shape with
The Turkey Store®
Seasoned Cuts™

Steaks. Chops. Filets. These arc
words long associated with cuts of
red meat. But now you can purchase
turkey breast steaks, chops andfilets.
They make up the newest generation
of boneless fresh turkey products.

The Turkey Store Seasoned Cuts
from Jerome Foods feature the three
new cuts of fresh turkey breast—
steaks, chops, filets—seasoned with
natural herbs and spices. Each cutis
available in three flavors: hickory,
Italian and teriyaki. The fresh turkey
cuts are coated with specially
selected dry seasonings rather than
being packaged in oil-based mari-
nades.

The Turkey Store Seasoned Cuts
are ready to cook. Just pan-fry, broil,
grill or bake the steaks, chops or
filets. With any cooking method you
choose, total preparation time is less
than 15 minutes.

The Turkey Store Seasoned Cuts
deliver shapes familiar to consumers
but with far less fat than their meat
counterparts. A 3-ounce serving of
any of the new fresh turkey breast
cuts has 0 grams of fat In contrast,
here is the approximate fat content of
about 3 ounces of several familiar
meats: filet mignon, 8 grams fat;
pork chops, 12 grams fat; skinless
chicken breast, 3 grams fat.*

Each package of the new The Tur-
key Store Seasoned Cuts includes
about 13 ounces of fresh turkey.

*U.S. Department of Agriculture
Handbook No. 8.

Beer fans seeing the
color red

No less than six new red brews
came into the market recently. Why
red? Grains arc roasted, which turn a
caramel color, although some brewers
add color.

“Red has more flavor and character
than a light lager,” says Todd Scott of
All About Beer magazine.

Of the top 20 brewed styles at U.S.
microbreweries, red and amber ales
combined rank Number 2, behind pale
ales.

Big brewery brands:

Henry Weinhard’s Boar’s Head
Red/

G. Heileman Brewing Co.,
LaCrosse, Wis.

Killian’s Irish Red/Coors,
Golden, Colo.

Ltinenkugel’s Red/Miller Brewing
Co,,

Milwaukee, Wis.

Red Wolf Lager, Elk Mountain
Red/both Anheuser-Busch,

SL Louis, Mo.

Rot (German for “red”)/The Stroh
Brewery Co.,

Detroit, Mich.

Red Dog Beer
unleashed and on its
way toward
nationwide rollout

Red Dog, a new smooth-tasting,
premium beer introduced in the last
few months in 14 southern states, is
now available in 28 more states, in-
cluding Michigan, as part of a na-
tional rollout.

The Plank Road Brewery, creators
of the beer, is a new and small enter-
prise within Miller. The name re-
flects the heritage of Miller’s original
1855 location on the old Plank Road
in Milwaukee.

Red Dog, golden in color, is
brewed with natural ingredients in-
cluding a blend of two barley malts
and five varieties of hops to deliver a
full-flavored, premium beer.

Consumers arc being introduced to
the new beer through a highly un-
usual advertising campaign on televi-
sion, radio, outdoor and in print. The
advertising for the beer asks: “Are
you going to like Red Dog? Hey, it’s
your call.”

In addition to enjoying Red Dog’s
smooth taste, beer drinkers also will
notice the sayings under the bottle
cap. These sayings, such as “This
dog won'’t bite,” and “Why are you
reading this?” are just for fun and re-
flect the attitude of the beer.



&
McDonald

Dairy Products...

A Healthy
Combination

. What is Nu-trish a/B?

It is the only culture ingredient
that combines the benefits of
Lacto-bacillus acidophilus
with Bifido-bacterium.

LOWFAT MILK Working in the body’s
digestive system, this natural
culture blend helps maintain
the proper balance of
micro-organisms that can
keep one feeling good,
enhancing health and easing
digestion of all foods.

Is Nu-trish a/B For The
Entire Family?

It sure is. Nu-trish a/B is ideal
for any age group. Not only
does Nu-trish a/B replenish
essential digestive cultures
normally lost with age, but it

Milk for the Whole Family! i nawral mesinal

bacterl_um, Bifidum. Everyone

12% Lowfat Milk = Protein Fortified & 'riea o neaih simpy

Vitamin A,D&E < High in Calcium VicDonald Lowiat Milk Plus
Plus Acidophilus & Bifidum Cultures

Available Through These Selected Distributors

Call for Information

McDonald Tom Davis & Sons _ Pointe Milk-O-Mat
Dairy Company  Dairy Company Dairy Services Inc.

1 800 572-5390 1 800.399-6970 1 800.858-7707 1 800.999-7351
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VANILLA BEAN + VANILLA BEAN

Savor the heavenly tastes of Melody Farms'

new Prestige Frozen Yogurt and Ice Cream flavors.

Delightfully new and indulgently delicious, choose Netral Flavr

from a spectrum of flavors including Vanilla Bean,

White Chocolate Raspberry Fudge, Expresso Fudge

Pie and Vanilla Cherry Chunk... just a sampling of the glorious new Prestige tastes that are simply out of this world!
Try new Prestige Frozen Yogurt and Ice Cream, the flavors will bring in the customers, the tastes will make them smile!

Contact your Melody Farms sales representative for a sampling of these new products and additional details.

Delightfully New, Indulgently Delicious!

farms

31111 Industrial, Livonia, Michigan 48150 Distribution throughout Michigan and northern Ohio. 1.800-686-6866
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SELECTION

QUALITY

OUR PRODUCT LINE

IS A TRADEMARK VALU E

OF GOOD BUSINESS

The only company that can give you America's best selling family of soft drinks and non-
carbonated beverages also brings you the world's best-known, most respected trademark.

Your local Coca-Cola Bottler can help put the power of that trademark to work for you with
America’s #1 selling soft drink - Coca-Cola classic®, #1 selling diet soft drink - diet Coke®,
and #1 selling lemon lime - Sprite®.

Taking advantage of the equity in the Coca-Cola name is a strategy
proven successful time and again.

It has become a trademark of good business.

For information, contact your focal Coca-Cola Bottler at:
Metro North/Auburn Hills Branch 810-373-2653

Metro Cast Slde/Madison Heights Branch 810-585-1248
Metro West Slde/Van Buren Branch 313-397-2700

Port Huron Area/Port Huron Branch 810-982-8501

Minute

Coke Maid

JUICES TO CO

C 1995 the Coca-Cola Company. ‘Coca-Cola.’ *diet Coho,"the Dynamic Sprite,’ * Minute Maxi,' "Nestea. *Fruitopia* "Powerade.’ are trademarkes of the
Coca-Coca Company

FOOD & BEVERAGE REPORT, FEBRUARY 1995...
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Legislator Profile

Stallings enjoys assisting citizens

by Shannon Swanson Taylor

As an experienced businessman
and politician, Henry E. Stallings Il
felt the best way he could give back
to his community would be by repre-
senting them in Michigan's Senate.

Recently elected to the District 3 m
seat, Stallings (D-Dctroit), hasa
long history of political involve-
ment.

After graduation from Western
Michigan University with a B.S. in
Food Distribution and Business Ad-
ministration, he spent eight years in
the retail food business employed by
Allied Supermarkets. The next nine
years he was an employee of the Xe-
rox Corporation where he received
recognition as Xerox’s No. 1 mar-
keting executive nationwide. During
the same period, Stallings taught
Business and Accounting classes at
Wayne State University and Wayne
Community College.

Experience gained as a corporate
businessman, coupled with his edu-
cational background, led Stallings to
enter the world of entrepreneurship.
In 1981 he formed his own corpora-
tion, Preferred Food Stamp Distribu-
tors, Inc., a private contractor with

the State of Michi-
gan, responsible
for food stamp
distribution to re-
cipients in Wayne
County.

He began stud-
ies at Detroit Col-
lege of Law in
1982 and as a
first-year student
was selected to'
serve as a law -
clerk for the State
of Michigan, At-
torney General’s
office and subse-
quently for tile
United Auto"

Workers (UAW) world headquarters
in Detroit.

In 1983 Stallings was selected by
the Congressional Black Caucus
Foundation to serve as a Congres-
sional Fellow in the United States
House of Representatives where he
was assigned to the Judiciary Com-
mittee and the Criminal Justice Sub-
committee.

After reluming to Detroit in 1984,
Stallings was appointed by James
Blanchard, then Governor of Michi-
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gan, as Director
of the division of
Minority and
Women-owned
Business Enter-
prises in the state
of Michigan.

As an experi-
enced corporate
businessman with
extensive political
involvement,
Stallings felt the
best way to give
back to his com-
munity would be
to represent them
in the Michigan
Legislature and he

looks forward to serving the best
interest of his constituency and the
State of Michigan.

Stallings understands the need for
Welfare Reform and recognizes there
is some fraud throughout the entire
system which must be addressed. In
reference to the Food Stamp Program,
he believes food should be available
for recipients during the transition
from welfare to work. He also states
that “the Food Stamp distribution
process is the life-blood of many

iphen’s

small and medium-sized grocery
stores.” Furthermore, even though
there is a degree of fraud in the
program, it can be addressed by
additional policing, not by denying
merchants the opportunity of accepting
food stamps as payment for food.”

The senator would also like to see
a “Crime Proof tax credit for mer-
chants with crime deterrents such as
security guards, cameras and bullet-
proof glass. These security measures
could also mean lower insurance rates
for businesses.

“It’s enjoyable and rewarding to
offer assistance, and most important,
to give back to the constituents in my
district,” he said.

Stallings serves as Vice Chair of
Economic Development, Interna-
tional Trade and Regulatory Affairs
Committee; a member of the Finance
Committee and the Human Resources
and Labor Committee; the Assistant
Minority Whip; and Vice Chair of the
Michigan Legislators Black Caucus.

You can contact Senator Stallings
by phone at (517) 373-0990 or by
writing him at The Michigan State
Senate, P.O. Box 30036, Lansing, Ml
48909.

CREATIVE ADVERTISING & PRINTING
17630 EAST TEN MILE ROAD
EASTPOINTE, MICHIGAN 48021

(810)777-6823 « Fax (810) 777-1434



Meet Dan Reeves,
newAFD
membership
director

The AFD board of directors and
staff is pleased to introduce Dan
Reeves, the new AFD membership
director. A graduate of Central
Michigan University, Reeves owned
and operated his own restaurant and
lounge in Mid-Michigan for 11 years.
His experiences also include teaching
classes at West Shore Community
College in Scottville and at Wayne
County Community College in De-
troit.

News Notes

The Greeson
Company
recently
appointed as
broker

The Greeson Company, Inc., was
recently appointed as the full-line
broker representative for Campbell’s
Meal Enhancement Group products.

The Detroit, Grand Rapids and
Toledo markets are the ones that
have been identified for
consolidation.

This representation will include
the following brands:

Vlasic Pickles, Olives, Peppers,
Relishes and Sauerkraut

Vlasic Refrigerated Pickles

Prcgo Spaghetti Sauce

Open Pit Barbecue Sauce

Marie’s Salad Dressing and Dips

Campbell Canned Spaghetti Sauce

For more information, call the
Greeson Company Wixom office at
(810) 305-6100 or the Grand Rapids
office at (616) 698-6161.

Tip to reduce
workers’
compensation claims

A client in Florida has
reduced his claims and costs
considerably by asking
employees to sign their time
card each week verifying time
worked. But in addition, their
signature would be below this
statement:

By my signature below, I cer-
tify that | have not been injured
during this work week, nor have
| witnessed an accident resulting
in injury to someone else.

The pay check is not
processed until the employee
signs his time card and this
statement.

—NDGA

People

Most recently,
Reeves worked for
the Michigan Res-
taurant Association in Lansing where
he served as educational director and
membership director. He also acted
as coordinator for the production of
the annual MRA Culinary Arts Salon.
As aTIPS and TAM trainer, Reeves
has certified nearly 800 servers and
sellers of alcohol.

Reeves holds the Foodservice
Management Professional designation
from the National Restaurant Asso-
ciation and has served on many state
and school advisory boards. We are
pleased to have Reeves on our team.
You can look forward to some excit-
ing new membership recruitment pro-
grams (hanks to his input.

IGA names
Wi llis to head
operations

IGA, Inc., the Chicago-based,
multi-national supermarket network,
named Larry Willis executive vice
president and chief operating officer.

Willis, 47, will direct all domestic
operations for IGA and support the
efforts of 52 distribution centers serv-
ing 2,500 IGA supermarkets in 49
states.

Prior to joining IGA, Willis
worked for Fleming Companies, Inc.,
which serves 1,020 licensed IGA su-
permarkets in 35 states.

WHAT DOES ITMEAN TO YOU
WHEN YOUR DOCTOR OR HOSPITAL "PARTICIPATES"

A MESSAGE TO MICHIGAN'S
SMALL BUSINESSES:

PARTICIPATING DOCTORS
AND HOSPITALS ACCEPT
OUR REIMBURSEMENT AS
FULL PAYMENT FOR
COVERED SERVICES.
In most cases, all you or your
employees have to pay are
deductibles and co-payments.
And no matter how small your
company, that means you get
the same good deal we give
our largest group customers.
When you and your employees
go to Blue Cross Blue Shield
participating doctors and
hospitals, we pay them directly
for covered services. They've

WITH US?

signed agreements to accept
our allowed amounts as full
payment for covered services.
Why? Because almost four and
a half million Michiganians are
Blues members. Most physicians
have a lot of our members as
patients, and join the Blues to
better serve them.
THE NUMBERS WORK
FOR YOU.
Who participates with us? All
195 Michigan community hospi-
tals. Three out of four physicians
in the state. And 99 percent of
all pharmacies.

Plus, as a Blues group, you
gain the clout of the largest
corporations because you're in

AMERICA'S HEALTH SECURITY CARD.

Callyour independent insurance agent
orJudy Mansur at
Associated Food Dealers: 1(810) 557-9600

partnership with them-and
with us-to purchase health
care economically.'

That's value. And it's the
kind of value you only get with
Blue Cross Blue Shield and Blue
Care Network of Michigan. For
more information, contact your
local independent insurance
agent or a Blue Cross Blue
Shield sales representative.

“Mike sureyour
physician participates

in Blue Cross Blue Shield
Mostdo-and they work
with us to hold down costs.’

FrankJ. McDevitt. D.O,
Vice President and
Corporate Medical Director

Blue Cross

Blue Shield

Blue Care Network
of Michigan
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Retailer Profile

Asker’s gift to the city he loves

by Ginny Bennett

Just before the Christmas holi-
day, Esam (Charlie) Asker pre-
sented the City of Detroit with a gift
that will keep on giving. His newly
built Seven Evergreen Shopping

nor receiving any tax abatement.
According to Asker, “the project is
the result of hard work- you do
business and pay taxes.”

The center promises to be a posi-
tive force in the revitalization of De-

Center adds troit. Not
a much only docs it
needed com- show
mercial area Askers’ con-
for the fidence in
neighbor- the city, but
hood sur- as aem-
rounding the ployer of
7 Mile and over 180
Evergreen people, the
Road strip 81,000
mall. Not Charlie Asker (front), owner ofthe beautiful Apollo square foot

Iv d h Supermarket and developer ofthe new strip center at Il mak
only does the 7Mile and Evergreen Road. mall makes a
center fulfill tangible con-
a commitment Asker made to the tribution as well. Askers new

city he loves, but it also puts his
money where his mouth is - so to
speak.

Although strip malls are common
in the suburbs, Asker believes that
this is the first project of its kind in
Detroit in several decades. It was
built without any help from the city,
not as part of an empowerment zone

Apollo market, the anchor of the
mall, has added 45 jobs. It is his
hope that some of the new hires will
be former recipients of city, state or
federal aid, thus taking the burden
off the government.

The new Apollo market replaces
the 20-ycar-old store in a 50-ycar-
old building which was an

COUNTERFEIT CURRENCY
DETECTOR PENS NOW AVAILABLE!

a quick swipe with this pen on any suspicious bill—be it $20,
$50 or $100 could save you plenty. These pens write in
yellow on real currency, but the ink turns black on fake bills
— PEN PRICES (inlcuding postage)—
Non-Member: $10.50 each
Member: 1 pen: $7.50 each

2-4 pens:

$6.50 each

5+ pens: $5.50 each
Pick up at AFD Office and save 50ger pen

-ASSOCIATED FOOD DEALERS--
OF MICHIGAN

Please send me.
detector pens at $

__counterfeit currency
.each. Total $

institution in the neighborhood. The
new store has grown from 17,500
square feet to 41,000 square feet. In
addition to the Apollo, the mall is
home to a Perry Drugs, a H&R Block
office, a Subway restaurant, a music
store, video
store, jewelry
store, dollar
store and a
Chinese Res-
taurant.
Charlie’s
daughter Lisa
has plans to fill
another space
with a
children’s play
center, the first
commercial
one in the city. It will be called
“Mission Apollo” and will open in
approximately three months. Phase
Two of the project will be done in
five to six months. It will add sev-
eral more stores in a 11,000 square
foot area, including a Detroit Police
Mini-Station.

Although Asker has fond memo-
ries of the old Apollo, he is excited

about the new project. He now di-
vides his time between Phase Two,
the Apollo Market and his other
two stores, the Imperial and the
Crown Market. He jokes that he has
made each day 26 hours long in
order to fit
itallin.
His sons
Robert,
George and
Randy
manage
and help
with tlie
stores.
Askers’
gift has
been well
received by
the city. The good news was re-
ported by numerous publications
including, Crain’s Detroit Busi-
ness, Detroit Free Press, The
Detroit News and the Michigan
Chronicle. Best of all, Asker has
been rewarded by the response
from the neighborhood he serves.
“It has been even better than |
expected,” ho says.

dental plan in Michigan

Is still available to you
for as low as $8.00 a month.

For the highest dental benefits
and lowest out-of-pocket costs.

Golden Dental Plans
29377 Hoover Road
Warren, Michigan 48093

1.800-451-5918

O Mail to me. O I will pick up at AFD Office
Name_

Name of Business.

Street Address ___

City/State/Zip

Return check and form to: Associated Food Dealers,
18470 W. 10 Mile Road,Southfield, Ml 48075
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Selling Trade Show

The Rssociated Food Dealers 11th Rnnual

for the food & beverage industry -

¢ Do you buy products from any of the companies listed below? You will be able to purchase

>

>

their products at special discounted rates that will only be available at the show.

All exhibitors” show specials and premium offers will be featured in a voucher booklet. If you
preregister you will receive all show specials in the mail. Plan your purchases before the show
with the voucher booklet - great show discounts. Call today to preregister at (810) 557-9600.

AFD will give you money towards your trade show purchases if you win one of our shopping
sprees which will be awarded every hour. You must be present at the show to win!

Pteregister today by calling (810) 557-9600. There will be a $5 admission fee for all retailers
who do not preregister so call now!

Heet The Stairs

In The Food G
Beuerage Industry

7-UP of Detroit
Absopure

All-Star Foods

Amato Foods
AmeriCopy

American Express
Ameritech
Anheuser-Busch
Awrey Baking

Better Made Potato Chip
Blue Cross Blue Shield
Bollin Label

Borden Ice-Cream
Borden Quality Snacks
Brehm Broaster
Canandaigua

Cellular One

Central Alarm Signal
Central Foods

Check Point

Coca-Cola

Computer Junction
Consolidated Wines & Spirits
Continental Baking
Coors Brewing Company
CoreSource

DCl Food Equipment
Delicious Cookies
Dolly Madison Bakeries
Eby-Brown

E & J Gallo Winery
Everfresh Juice

Farmer Peet

Faygo Beverages
Fréﬁ(enmuth %rewery
Frilo-Lay

Food Industry Financial
Garden Foods

General Wine & Liquor Co.
Golden Dental

Golden Valley Dairy

H & O Distributors
Health Alliance Plan
Hobart

House of Seagram

Items Galore

J. Lewis Cooper

John S. Seney Inc.
Kanter & Associates

Kar Nut

1994 Exhibitors

Kehe Foods
Kowalski Sausage
Kramer Foods
Lotts Distributors Inc.
Ludington News
Marie Brizard Wine & Spirifs
McKesson Service Merchandising
Melody Farms
Michigan Bankard
Michigan Sugar
Miller Brewing
MMI Distributing
Nikhlas Distributors
North Pointe Insurance
Nu-Ad
Ovenfresh
Pabst Brewing
Paddington Corporation
Pepsi-Cola
Pfeisier Company
Pointe Dairy

. M. Gilligaa
S. Abraham & Sons
Sales Control
Schafer Bakeries
Scot Lad
Seagram Beverage Company
Shearer’s Snacks
Sherwood Foods
Spartan Stores, Inc.
Steve Conn Associates
Stark & Company
State Wide Financial
Stroh Brewery Co.
Stroh’s Ice Cream
Sunshinc/Salerno
Taystee Bread
Tombstone Pizza
Tom Davis & Sons Dairy
Tony’s/Red Baron Pizza
Traveler’s Express
Trepco Imports & Distribution
Union Ice
United Distillers Glenmore
V.I.P. International
Variety Foods
West End Products

Tuesday, Rpril 25, 1995 ¢ 6 - 10 p.m.

Wednesday, April 26, 1995 ¢ 1- 9 p.m
Burton Manor
Liuonia, Ml

Call to preregister @ (810) 557-9600
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What’s Happening At The Michigan Lottery?

Governor Engler appoints Martin as new commissioner
of the Michigan Bureau of State Lottery

Bill Martin was appointed as the fifth
commissioner of the Michigan State Lot-
tery by Governor John Engler, effective
January 1,1995.

“Bill Martin isa dynamo. His back-
ground and experience in the Michigan
Legislature and the Michigan State Police
make him an excellent choice to lead the
activities of the Lottery Commission,”
said Engler.

Affairs

Assembly

The 104th Congress ...

Help Set The New Agenda

On November 8, the U.S. Con-
gress changed dramatically with
the Republicans taking control of
both the House of Representatives
and Senate. It’s the first time in
forty years that the Republicans
have controlled the House. Eleven
new Senators and eighty-seven
new House members were elected.
Many of them campaigned in your
stores and parking lots. But, do
they understand the interests and
concerns of the grocery industry?
These new Members of Congress
will soon be writing and voting on
legislation that will seriously
affect your stores, employees and
customers. It’s up to you to sit
down with them, to tell them who

“This is an exciting time to be at the

Michigan Lottery,” Martin said. “Thanks

to the hard work and dedication of the
nearly 9,000 Michigan Lottery retailers,
the Bureau just celebrated its most suc-
cessful year since its inception. Gross
sales reached a record level of $1.34 bil-
lion making it possible for the Lottery to
generate a record $511 million return to
Michigan public schools, the greatest

Be There!

you are. what you are, and what
you do for your community and
their constituents. By meeting in
the first 100 days of the 104th
Congress, we can help shape the
agenda and work for the changes
we want as the Congress consid-
ers the proposals of the new
Republican majority.

And that’s what FM I’s
Public Affairs Assembly
is ALL ABOUT.

We'll be discussing issues that
are important to our future like
taxes, OSHA and labor law
reform and health care reform.
Then we will meet legislators
face-to-face with the industry
information they need to make

To register or for more information contact your FMI
regional director or call Jo Anne Weber at 202-452-8444.
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FOOD MARKETING INSTITUTE

March 13-14, 1995

The Willard
Inter-Continental

Washington, DC

A New Era Begins

good informed decisions when
considering these important
issues.

So plan on joining fellow retailers
and wholesalers in March to
welcome the 104th Congress.
Help us all speak in a strong,
united voice to our new lawmak-
ers. Legislators need your
viewpoint... they want your
viewpoint... this is the one way
to make sure they get your
viewpoint.

contribution to education in the Lottery’s
history.

“In selling a record number of Lottery
tickets, Michigan Lottery retailers also
celebrated a record year with sales com-
missions skyrocketing to nearly $90 mil-
lion,” Martin said.

“Michigan’s retailers have the greatest
impact on the success of the Lottery by
providing good customer service, display-
ing point-of-sale materials, asking for the
sale, and being knowledgeable about Lot-
tery games,” he said. “As the Lottery en-
ters its 23rd year of operation, there are
exciting new games and promotions on
the horizon, especially in our instant
game arena. | look forward to working
with all of the Michigan Lottery retailers
to keep the momentum going.”

Martin has served as a state represen-
tative in the Michigan House, represent-
ing the Battle Creek area, since 1986.
During the 1991-92 term he served as As-
sistant Minority Floor Leader. From
1993-94, Martin served on the following
committees: Chairman of the House
Committee on Insurance; Vice Chair of
Military and Veterans Affairs; and mem-
ber of the Judiciary and House Oversight
and Ethics. In previous terms, Martin
served on the Corrections, Labor, K-12
Education, Civil Rights, Tourism and
Fisheries and Wildlife committees.

Before being elected to the Legisla-
ture, Martin was a nine-year veteran of
the Michigan State Police, during which
time he received a Meritorious Citation.

Martin is also a veteran of the U.S.
Army’s famed 101st Airborne Division
and was honorably discharged as a Ser-
geant. He later received a direct commis-
sion as a Lieutenant in the Michigan Na-
tional Guard.

Martin, of Battle Creek, earned a bach-
elor of science degree from Western
Michigan University where he graduated
magna cum laude.

The AFD looks forward to working
with Commissioner Martin.

More Lottery News:

The Michigan Lottery is continuing to
expand its on-line terminal network. Dur-
ing the first phase of the 1995 expansion
approximately 218 terminals will be
added.

A copy of the latest Terminal Alloca-
tion Plan is available to interested retail-
ers by writing:

Thomas R. Egan, Deputy Commis-
sioner, Marketing Division, Bureau of
State Lottery, P.O. Box 30023, Lansing,
MI 48909.

Comments regarding the plan should
be directed to Mr. Egan at the address
listed above before February 28,1995, for
review prior to formal approval of the
plan. Instant game sales determine place-
ment of terminals within the Market Ar-
eas (counties).

If retailers want to expand their Lot-
tery product line with a terminal, now is
the time to strengthen efforts to promote
instant ticket sales.



(20) $1,000 Winners

Media support for the DAILY 3
“BIG PAY BACK” Second
Chance Sweepstakes will
include radio, newspaper,
outdoor and the Megabucks
TV Show.

in 1.000. 3-Way Box Bet 1in 333 6-Way Box Bet 1in 167
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Sales Tax
From Page 1.

speaking, deli trays of food such as
cheese and crackers, lunch meats,
seafood, vegetables and dip are
subject to tax. These include meals
arranged and sold on a plate, such
as a salad, sandwich and dessert.

Deli items maintained at

room temperature or cooler and
sold by weight or measure such as
potato salad, coleslaw, sliced meats
and vegetables are not considered
food for immediate consumption
and are not taxable, except when
sold on a salad bar or as part of a

deli tray.

Deli items maintained at a
temperature higher than the
surrounding air that are sold by the
pound or otherwise, such as
chicken, ribs or casseroles are
taxable. Prepared deli food items
sold by the piece, regardless of
temperature, are taxable.

. Sandwiches— Sandwiches sold

cither hot or cold are considered
food for immediate consumption
and are, therefore, taxable. This
does not include frozen food

sandwiches purchased to thaw or
heat at home, unless the store

provides a means for thawing or

heating the food on the premises.
This would apply to convenience
stores that sell frozen or cold
burritos, pizza or popcorn and give
the customer access to a conven-
tional or microwave oven. If they
are not heated in the store, they are
not subject to tax.

6. Sealed Containers of Beverages—
Generally, beverages which are
sold in sealed containers, such as
pop or juice, or chilled beverages
are not taxable. However, sales of
covered glasses, cups or other
containers of pop and juice arc
considered food for immediate
consumption and are taxable

Call 1-800-441-1409.
And while you stock the shelves?
we’llwork the phones.

You've got enough to think
about. So let us handle your
public telephone. Choose
Ameriteeh and you'll get more
than a public telephone.

Yousee, all of our public phones
come with a team of experts who
will provide reliable service,
regularly scheduled testing,
maintenance and prompt repair.
All at no cost to you. We'll take
care of set replacement and
guarantee lost coin refunds.

From attracting business to
increasing customer traffic, we
want to help you choose the right
location for your phone. And,
when you’re ready to expand,
we’ll be there every step of
the way.

For generations we've been
building our business by helping
people like you build yours. Just
call the Associated Food Dealers
at 810-557-9600 or Ameriteeh at

1-800441-1409.

©1994 Ameriteeh Corporation
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YOUR LINK TO A BETTER LIFE.

because they are not sealed. Cans,
bottles and glasses of pop or other
beverages sold through vending
machines are taxable.

Food and Non-Food Combina-
tions—Frequently, grocery items
are packed together with baskets or
other items to sell as a single item,
i.e., fruit baskets or cheese ar-’
ranged on a cheese board. When
the value of the food portion of the
item predominates, the item is
considered food and is exempt
from tax. When the non-food
portion of the sale is of greater
value, the entire transaction is
subject to sales tax, unless the
vendor can substantiate the portion
of the price pertaining to the food
only. In that event, sales tax would
only apply to a non-food portion.

~

As indicated, this isjust an over-
view of the sales tax opinion rendered
by the Department of Treasury. We
have only attempted to highlight those
prepared foods or packaged foods
which are commonly sold in grocery
stores and convenience stores. As
you know, the burden of collecting
sales tax rests with the retailer. In the
event you are audited and the auditor
discovers that your store operates a
deli, bakery, or salad bar, you may be
asked to substantiate that you col-
lected sales tax on those items cov-
ered by the law. Industry trends sug-
gest that more and more shoppers will
be looking for prepared foods or food
to take out, which might otherwise be
considered by the Department of
Treasury to be taxable.

You are encouraged to review your
store’s policies, check with your tax
preparer and otherwise account for all
sales which are subject to tax so as to
avoid the significant penalties and
costs associated with the failure to
make a timely payment for tax. Most
recently these problems have begun to
arise when a store is sold and a sales
tax audit is triggered by the sale.

How to
communicate with
your U.S. Senators

and Representatives

Call the Capital switchboard
(202) 224-3121 and ask for his or
her office, or write:

The Honorable (full name),
United States Senate
Washington, D.C. 20510
or
The Honorable (full name),
United States House
of Representatives
Washington, D.C. 20510



Grocery industry saluted by paper industry for
corrugated box recycling

A unique recycling partnership that
exists between the grocery and paper
industries has contributed signifi-
cantly to meeting the paper industry’s
40 percent paper recovery for recy-
cling and refuse goal.

That special industry relationship
was saluted by Chuck Carl, who
spoke on behalf of the American For-
est & Paper Association (AF&PA),
and the Corrugated Packaging Coun-
cil and its members, the Association
of Independent Corrugated Convert-
ers and the Fibre Box Association.
His report was presented to state food
association executives.

“Nearly half of all the paper recov-
ered in the U.S. consists of old corru-
gated containers (OCC) and kraft pa-
per bags,” Carl said. “In 1993, more
than 16 million tons of OCC were re-
covered and over 6 million tons of
that comes from the grocery industry.
Because of the grocery industry’s ef-
fort, the corrugated recycling rate is
approximately 62 percent. And that’s
why we’re here, to give you and your
industry a special thank you.”

“Everyone benefits from this recy-
cling partnership,” he explained.
“The retailer gets paid for what could

be an expense to landfill material.
Our paper mills get a steady, depend-
able supply of OCC to make new
boxes and bags. The grocery manu-
facturer gets boxes made with more
recycled fiber. And, the public ben-
efits because less materia] goes to the
landfill. Last year, U.S. paper recov-
ery saved more than 90 million cubic
yards of landfill space.”

Corrugated boxes will continue to
lead recycling efforts into the year
2000, said Carl. Their recovery will
play a prominent role in meeting the
paper industry’s new ambitious goal:
to recover, for recycling and reuse, 50
percent of all the paper Americans
use by the end of the year 2000. “By
the year 2000, the recovery rate in
many areas will be seven out of every
ten corrugated boxes, an amazing
feat!”

Carl noted that for six consecutive
years, the amount of paper sent to
landfills has declined. In 1993,
roughly 11 million fewer tons of pa-
per were landfilled than just seven
years earlier. And, in 1993, for the
first time in history, more paper was
recovered for recycling and reuse than
was buried in landfills.

FREE 90-Day Wholesale
Shopping Pass!

Warehouse Club

90 Day Wholesale Shopping Pass.

Cash, Visa, MasterCard and Discover accepted tor payment

Expiration date 3/1/95

If you want to pay true wholesale prices, visit Warehouse Club with your
free pass. With it, you'll save on over 4,000 brand name items. Including
everything from seafood to snack food. We have a huge selection of
groceries, paper and cleaning products and much more. At Warehouse
Club, you'll find everything you need for your business or personal use.

Your free pass is valid with cash, Visa, Mastercard or Discover
purchases. In a pinch for something or just stocking up, you can
count on Warehouse Club to fill your needs. Use your free pass to
savings today!

W arehouse Gluli

Brands Are Our Business..The Lowest Price Is Our Promise!

mHAZEL PARK 1727 East 8 Mile Road (810) 544-3342
*ALLEN PARK 4000 Enterprise Drive (313) 271-1742
*REDFORD TOWNSHIP 24400 Plymouth Road (313) 532-3399

HOURS: Monday - Friday 8 am. - 9 p.m./ Saturday 8 am. - 7 p.m./ Sunday 10 a.m. - 6 p.m.

The availability of increasing sup-
plies of recovered paper has provided
tremendous opportunities for U.S.
manufacturers to increase recycling
capacity. In recent years, companies
have invested over $8 billion in new
recycling facilities, despite a major
economic recession that cut deeply
into profits. To meet the new 50 per-
cent goal, the industry plans to invest
another $10 billion in recycling ca-
pacity. More than three million tons
of new capacity to utilize OCC and
paper grocery bags is planned for the
period 1994-1997.

“The results of this significant in-
vestment program arc impressive,”
Carl said, in these terms:

* Since 1985, consumption of recov-
ered paper at U.S. mills has
jumped 76 percent.

« Every day, U.S. paper mills recycle
enough paper to fill a 15 mile-long
train of boxcars.

* Recovered paper content levels in
corrugated boxes and paper
grocery bags will exceed 40
percent in the year 2000 (now 35
percent).

Carl also said that “we are now de-
veloping a plan to promote the greater

collection of paper grocery bags in
curbside collection programs. The
curbside collection is being promoted
in part because of feedback from gro-
cery industry executives who’ve told
us they didn’t want the front of the
grocery store to be considered the
neighborhood recycling center.
We’ve listened to your advice.”

The recovery of waxed corrugated
containers is also being addressed. A
joint task force, created by the Fibre
Box Association and the American
Forest & Paper Association, is work-
ing to develop voluntary standards for
repulpable wax/coatings on corru-
gated boxes. The voluntary standards
will identify a range of variables
that would allow waxed/coated con-
tainers to be repulped. Wax/coating
vendors and equipment manufacturers
will be encouraged to develop prod-
ucts and equipment that meet those
standards.

"The grocery industry has played a
major part in the success story of the
paper industry in our commitment to
recycling expansion,” he said. “lam
very proud of the accomplishment of
the paper and grocery industry part-
nership.”

INTRASTATE
R}CS:TRIBUTORS

20021 Exeter Avenue
Detroit, Michigan 48203

Serving Oakland, Wayne and Macomb Counties

Your exclusive distributors for:

Call (313) 892'3000 and place your order.

Or Fax us your order at (313) 892-2104
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SUPPORT THESE AFD SUPPLIER MEMBERS

BAKERIES Karen's Kafc at North Valley . - 855-8777 . (313)458-9530  Vend-A-Matic..... 585-7700
Ackroyd's Scotch Bakery & Sausage ... (313) $32-1181  Nutrition Services . - (g:” :ﬁ;g xh;wff C;':lc&f'm - - (313)278-5207
Archway Cookics .. . (616)962-6205  Penna's of Sterling .. e ! . (3];) 458.9530 olverine Real Estate Services usoninees 353-7300
Awtey Bakeries, Inc. . .(313)522-1100  Southfield Manor 3520020  TwiltDekoeh. (313)438-
) Baking (313) 5914132 St. George Cultural Center . ..335.8869  Thom Apple Vallcy ... 5520700 STORE SUPPLIES/EQUIPMENT:
Dolly Madison Bakery (419)691-3113  St. Mary's Cultural Center ... (13421970  Winter Sausage Mig, Inc. . -+ 7779080 All- Amcrican Cash Register . (313) 5614141
Kocpplinger Bakerics, Inc. 967-2020  Taste Buds ..... (5175468522 Wolvcrinc Packing Company . . (313) 568-1900  Ameri-Copy cvurcrsrmeerse . 1-800-888-1683
Ovenlresh (313) 2554437  Tina's Catering .. 949-2280 i Belmont Paper & Bag Supply 313) 491-6550
S & M Biscuit Distributing . L (313)893-4747  Vassel's Banquet Hall & Catering . 3sa-0121  MEDIA: Bollin Labe] Systems . . 1-800-882-5104
Schafer Bakery 294-9166 I\nbh& Chaldean TV-62 Show .. ...352-1343  Brchm Broaster Sales
Sunshine/Salemo 3524343 munv PRODUCTS: };&h verag Journal -G 3 ig; ?;29, g;mkr:nn Safe.
Taystee Bakeri 4760201 A Dairy A 517) 349-8923 cwspapers : melius
aysiee A ) ey o e CAG Publishing, Inc. . DCl Food Equipment

BANKS: Borden lce Cream.. - (313)871-1900  Daily Tribuoc 541-3000 First National Pallet Rental
Comxrica Bank .. ..370-5204  Dairy Products of Michigan ..552.9666  Detroit Froc Press - (313) 222-6400 Corpora -
First Foderal of Michigan 3)965-1400  Golden Valley Dairy 3993120  Detroit News MMI Distributing (313) 5824400
Furst of Anurica—S.EM +...399.5500  London's Farm Dairy . ..984-5111  Detroit ngswcr Agency. Metro Equipment Inc. (313) 571-6655
Greenfictd Mortgage Co. (313)274.3555  McDonald Darry Co. . . (5176529347  Gannent pap 680-9900  Michigan Bale Tic Company . . (313)925-119%

National Bank $43.2000  Melody Farms Dairy Company oo (313) 5254000~ Mac Daily .. - 296-0800 Butcher & Deli SUpPlY cvvvvrnsne 689-2255
Michigan National Bank . Milk-O-Mat ... .. (313) 864-0550 hugan Ch (313)963-5522  Mumay Lighting Company ..... - (313) 41-0416

POINE DALY .vevevcrrcssessssrsssosemmsssarassrsces ss9-7700 The gc Journal (313)454-4540  Refrigeration Enginecning, Inc . (616) 453-2441
Standard Federal Bank Stroh's Ioc Cream . (313) 568-5106 WDIV-TVA.ceeeeercensssnssssssesens. (313)222-0643  Sales Control SYSIEMS «...uussssessessssssssessessensen 356-0700
Superior Dairy Inc. ..x .. 656-1523 W}(-TV’ v o z;;'zsas TRM Copy Centess..... . (503) 231-0230
. Tom Davis & Sons Dairy .. 399-6300 -AM/WIOLFM. v
BE“M\E&:i o 5003341064 WWWW-AMFM . .(313)259-4323  WHOLESALERS/FOOD DISTRIBUTORS:
Action Distributing Sr3% EGGS & POULTRY: . AllStar Foods ...
American Brokers Associati SMISSD  Linwood Egg COmpany ceoeemmcom suosso  NON-FOOD DISTRIBUTORS: Bremer Sugar . .. (616) T12-9100
3541860 31:::;. vm ................ . g:? 6;.9-3% . (;1;’; xuoso«s)
... 489-1300 3 ibralter National Corporation ) 491 - (517) 699-360
- (313) 466300 o !-gﬁlmo (135672000  Mtems Galote, Inc. .. ... TTA-4800 - (313) 369-2137
Brooks Beverage Mgt .(616)393-5800  Tallman Fishenics °.. . (906)341-5837  Ludington News Company, Inc . (313) 925-7600 (313) 933-2600
.......... - (313) 3699020 Watcefrom Scafood Company ... (616) 9627622 MeKesson Servico Mech... 1-800-462-1908

. (416) 676-0201
(313)379-3644  FRESH PRODUCE: POTATO cmwum/sucxs.

- (313)946-6250  Aunt Mid Produce Co. ...

478212 Deyoit Produco Termunal . (13814700 Frito- G319 5232100
d 7729479 Sunnyside Produce (313)259-8947  Goin’ Nuts 437-9831 Garden Foods " (313 584.2800
Coors Brewing Co. 451199 Vitale Termingl Saes coomvmscronis (313)8434120  Harbour Foods, Lud. .. 333014 et Intermtionad. T 18008755557
Decanter Imports .. . Kar Nut Products Company ...541-7870 i ional, Inc. .... B
ey g Great Lakes Home Food Sexvice ... (517) 835-6785
Don Lee Disiributing, ICE I’ROWCTS- -GINSTL24T g Distributors 313)493-0011
E & J Gallo Winery ... e 2684900 (RO NI - (313; pregacy
Eastown Distributors . - (B13) 3655555 §F, Walket mosmnrsmsommomo e (517 787-9380
Everfresh Beverages c...euesosscesssmmirsssesres Tee 3) 868-8800 Jerusalem Foods o (313) $38-1511
E:ﬁ:ﬁ;“&:%id:; - (gi% gﬁ’ém URION ICE ervcervrrevssssssensssmas snssseessssssns (313)5370600 PROMOTION/ADVERTISING: Kehe Food Distributors .. 1-800-888-4681
U 3 R Advo System (313)425-8190 . Food N o
Geneal Liguor. - QIEGESI0 - |NSECT CONTROL: Insgnia Systens ODIE oot sesosi
General Wine .- - (I 86T-0521  po b mination Products 2962477  Intro-Marketing . McInemey-Miller BIOS. ... o (313) $33-3660
Great Lakes M 28 Rose Extermination (Bio-Serv) ......... - (313)588-1005 1K Kidd & Co.. Midwest Wholesale Foods 744-2200
reat Lakes Marketing .. JR. Markcting-Promoti 296-246 i i
Heublein ling Micscl/Sysco Food Service . (313) 397-7950
-------------------- INSURANCE: JDA A (313) 393-7835 e 683-5750
310:3 xtlllffr:: rfons, Inc. Al T Ageney 2631158  News Printing .. 349-6130 - (313) 522-1000
Hubert Distiiputors. Tne . (517)349-1988  PIM Graphics - . (313) 368-2500
1. Lewis Coopet Co. . Blue Cross/Bluc Shield.. . 1-800-486-2365 2 o35 Systerr e 293-0000
a1 Stanley's Adventising & Dist. ..
L &L Wine World Capital Group 354-6110 <y s - (313) 538-3020
Lots Distrioutors Cranbrook Group, INC. .ovveveversrsrsrsssvmen 3624640  Stephen's Nu-Ad, Inc. - . 635-8411
Miller Brewing Company L1 2599444 © 7926355 T Graphics oo - - S. Abraham & Sons Tseon0
Mohawk Distilled Products Gadaleto, Ramsby & Assoc. . 517 351-7375 (517) 762-5049
M. Pure Jujces Golden Dental .... 5738118  RESTAURANTS: oo 674-1100
Nc.;llc oy Hca]}h Alliance P " The Golden Mushroom.... . (419) 228-3141
l?:!i(s Déstrib'ulin(g: Company Jardine SERVICES: . 8:;; mgg
P ost WW"éir; --------- (313 345.5250 A-1 Building Maint. Services, InC. .ooseomereoee 647-4630 —ers (313) 567-7654
Pepsi-Cola Botling Group .. 6417888 AARMCO Sccurity 968-0707  Stephenson & Steph (906293 3831
Pesipren, Inc 468.1402 A Catcred Affair ... . (313)393-5311  Spartan Storcs, Inc. 4551400
Powers, bisL . 682-2010 Akram Namou, CP.A. ...557-9030  Super Food Sexvices ... 517 777-1891
RM. Gilli gan, Inc §53.9440  Monroc-George Agency American Express ... 312-587-0701  Supcrior Fast Foods, Inc. . reveere 296-71
Royal Crown 'Cola. (616) 392-2468 Murray, Benson, Recchia . (313) 831-6562  American Mailers .. ~ (313) 8424000  Tony's Pizza Service 1-800-247-1533
Serv-U-Matic Corporation $28.0604  North Pointe Insurance . ..358-1171  Ameritech Pay Phon 1-800441-1409  Trepco Imports ... e 546-3661
Seven-Up of Detroit (313) 937.3500  Rocky Husaynu & Associates Bellanca, Beattie, DeLislc ....... .(313)964-4200  Value Wholesale.. (313) 862-6900
Stroh Browery Compars (313)446-2000  Security First Insurance Cellular Onc 5901200 Warchousc Club, Allen Park (13)271-549%
Suctiko Toe L pany (162971140  SelectCare Central Alarm Signal . "913)864-8900  Warchouse Club, Hazel Park sossosersens U713
Tetley Tea Co. ..... (216) 3314062 SITMOICT & COMPANY s Century Markeling.. .(419)354-2591  Warchouse Club, Redford (313) 532-2623
Thompson Bever (313)439.2404  Joel Weingard (3134533636 Checkpointe Systcms.. 1-800-257-5540  Woeks Food Cotp. .. ... 7213535
United Distillers fer 347.2267 CIGNA Financial Advisors ... 827-4400  Ypsilanti Food Co-op ... (3[3) 483-1520
Vintage Wine Co ) 294.9390 MANUFACTURERS: C&J Parking Lot Sweeping, Inc. . 59-3668 ASSOCIATES:
Viviano Wine Importers, Inc (313) 883-1600 . (319)295-3337  Community Commezcial Realty Ltd. ... 569-4240 OCIATES:
M| i Tﬂﬂ , Inc. 166573165  Bil Mar Foods 1-800-654-3650  Detront Edison Company American Synergistics . - (313) 427-4444
amer Vineyar (616) 657- N Basket Case .......... (313) 8314438
Wolpin Col 313)933.7150  Brown & Williamson ...350-3391  Dynasty Funding N s N
olpin Company .. ... (313) 933- Edon Foods . 517)456.7424  Eco-Rite, Inc.. Business Dining Services . 489-1900
, Groeb Farms (517 467-7609  Follmer, Rudzewicz & Co., CPA Herman Rubin Sales Co -354-6433
BROKERS/REPRESENTATIVES: wts0  Home Syl Foods e (312 8743250 Tood Indusy Pofessiona Network Livemois-Davison Flori -352.0081
- N0 ” ) Garmo & Co., CPA..... Minnich's Boats & Motors 748-3400
478.8840  Jaegei Hillsdale Country Cheese (517) 368-599%0 . . N
“eagos7s  Kalil Enterprises, Inc. ... (313)527-740  Goh's Inventory Service... fs"%"c: Aiwm, Inc. 61 ggs}g;‘s’g
‘7761610  Key West Soda Life Preserver (305) 296-0005  Great Lakes Data Systcms .. . tloden & Assoc. ...
. Keaft General Foods ... (313) 261-2800 Indcpcndancc One Wolverine Golf Club, Inc. -781-5544
d Michigan (Pioncer) Sugar. (517) 799-7300 Group 1-800-622-6864  The area code is 810 for above listings unless
Monitor (Big Chicf) Sugar (517) 686-0161  Karoub Associates .. . (517)482-5000  otherwise indicated,

478-1400  Law Offices-Garmo
Michacl McKernan CPA ...

Nabisco, Inc. cccereenee.

-.552.0500  If you are not listed or need to change your listing,
.424-8500  Nestle Food Company ..

3)459-1323  contact Mary Cooper at AFD at 557-9600.
.. 356-1620

1.B. Novak & Associales .
James K, Tamakian Company ..

Philip Morris U.S. Menczer & Urcheck P.C., CP.

Marks & Goergens........ .. 354-1600 ani oM 7120900 Metro Media Associates 6250070

Red Pelican Food Products .. (313)921.2500  Michigan Bell 221-7310

Singer Extract Laboratory . Midwest Autotel 960-3737
) Strauss Brothers Co. Muli-Gard/Audio Alert... - (313)562-2850
lslf::iti gmpany Tony's Pizza Service Network Real EStatc Services .omemmemmns 5390900
b= mpany .. R.J. Reynold 398.6390  Paul Meyer Real Estate One .... . (313) 3414522
Ulg‘(’;?' 296.3000 REA Marketing (517) 386-9666

i : MEAT PRODUCERS/PACKERS: Frank Smith's Red Carpet Keim ..

VIP Food Brokers International .....uuue.s (313) 885-6156 Gencral Provision, Inc. ls,:lwsl ng’ A"é’g}f YICPA .. G13) 3621_ gzgg
CANDY & TOBACCO: E‘X,gc obbel Sons, Inc Sarafa Realty... 8515704
ME M Mars o 36391 Hillshire Farms & Kahn's 7783276  SDIS Inventory + (313) 5264200
Sherni's Candics .. . (517) 756-3691 Hyerado Food Products .. A1% 4642400 Edward A. Shuttie, P.C., Attomey
Wolverine Cigar Company .. . (313) 554-2033 yEracs, S (13 464 Southficld Funeral Home

Eﬁ}"}s‘&smﬁc Company CINETI8200 sewide Financial Services

acking, Inc.

CATERING/HALLS: Metro packiﬁg ______ Thomas P. Soltys, CPA " (616) 698.855
Country Housc Catering . - (SIN621- 2244 o Mayer & Company - Telecheck Michigan, In 354-5000
Emerald Food Service e S46-2700 5o Mear Processing ( Travelers Express Co. s 1-800-328-5678
Gourmet House, Inc. .. Ray Pleva Products... (616)228-5000  Ultracom 350-2020
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SNYDERS
OFHANOVER

SNYDERS LOUISE’S
PRETZELS FAT-FREE CHIPS

Delicious

DELICIOUS
COOKIES & SNACKS

For more information
call Keith Keefer, Kramer Food Company,
1-800-227-1493 or (810) 585-8141
Kramer Food Company FINER FOODS OF

1735 E. Fourteen Mile Rd. « P.O. Box 7033 » Troy, Mi 48007-7033 MICHIGAN, INC.



IS PLEASED TO ANNOUNCE THE REPRESENTATION OF

McCORMICK & COMPANY, INC.

WHOSE FINE PRODUCTS PRIMARILY CONSIST OF
McCORMICK SPICES AND DRY SAUCE & GRAVY MIXES,
FOR THE DETROITISAGINAW & TOLEDO MARKETS.

EFFECTIVE FEB. 1, 1995 EMPLOYEES OF McCORMICKS DIRECT SALES
STAFF HAVE JOINED THE PFEISTER COMPANY TO FORMA SEPARATE
NEW SPICE DIVISION. THIS DIVISION WILL BE DIRECTED BY BARRY
TRENCHARD. FORMER McCORMICKS EMPLOYEE.

WITH THIS ADDITION OF McCORMICK PERSONNEL & BRANDS WE ARE
CONFIDENT OF PROVIDING A SMOOTH TRANSITION & CONTINUED
EXPERIENCED, EFFECTIVE SERVICE TO ALL OUR CUSTOMERS.

MEMBER OF

SINCE 1918

DETROIT
47548 HALYARD
PLYMOUTH MI 48170
(313) 207-7900

CINCINNATI
7048 FAIRFIELD BUSINESS DR
FAIRFIELD OH 45014
(513) 874-7222

SAGINAW

3159 CHRISTY WAY

SAGINAW M1 48603
(517) 793-8100

COLUMBUS
921 EASTWOOD DR-STE 133
WESTERVILLE OH 43081
(614) 899-1331

YOUR FULL
SERVICE BROKER

GRAND RAPIDS

4771 50th STREET S.E.

KENTWOOD MI 49512
(616) 554-5399

TOLEDO
1718 INDIAN WOOD CIRCLE
SUITE A
MAUMEE OH 43537-4005
(419) 897-9211
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